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The EASM conference was held in Paris from 6 to 9
September 2024. Nearly 450 proposals for papers were
submitted for this conference. Each proposal was
reviewed by two experts to select the papers to be
presented during the conference. This expert assessment
1s a guarantee of the scientific quality of the EASM
conference. It is also the product of the hard work of a
community of academics, who carry it out efficiently and
to very tight deadlines. This book is an opportunity to
thank them, as their work is essential to the organisation
of the conference and the scientific quality of the
discussions.

This book is also an opportunity to publish and promote
the abstracts of the papers presented during the
conference and to share the work of the researchers.

Pierre-Olaf Schut
Head of LOC
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Exploring Sustaining Fan Support:
Social Comparison and
Counterfactual Thinking
Perspectives
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In sports, where outcomes invariably result in
wins or losses, a significant challenge for
teams and marketers is maintaining fan
support after defeats. Although numerous
studies have shown that team losses provoke
negative emotions and behaviors among fans,
limited research has been conducted to
understand why fans still support their teams
in the face of undesirable outcomes, such as
championship losses. To address this gap, by
integrating  social comparison  theory
(Festinger, 1954) and counterfactual thinking
(Markman & McMullen, 2003), the authors
examined how game outcomes (i.e., wins
versus losses) and fans® counterfactual
thinking (i.e., reflection versus evaluation)
interactively  influence fan  supporting
behavior, such as positive word-of-mouth
(WOM). Additionally, we investigate the
moderating role of fans’ trait competitiveness,
providing  deeper insights into the
psychological mechanisms that drive fan
behavior.

Theoretical Background

According to social comparison theory
(Festinger, 1954), individuals who evaluate
themselves and their groups in comparison to
others feel positive or negative emotions.
These emotions influence their behaviors,
manifesting as either increased affiliation
with their in-group or distancing from out-
groups. The effect of social comparison can be
maximized by coupling it with counterfactual
thinking. According to the reflection and
evaluation model (REM—Markman &
McMullen, 2003), counterfactual thinking can
be either reflective (imagining “what if”
scenarios) or evaluative (assessing
discrepancies between imagined desired
outcomes and reality). Reflective thinking
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mode “What if our team had won the
championship?” can enhance the accessibility
of hypothetical outcomes and reduce negative
reactions to losses. Conversely, evaluative
thoughts like “Our team had the opportunity
to win the championship, but ultimately, we
failed.” emphasize the importance of
evaluating factual outcomes. Thus, this mode
deepens the emotional impact of losses.

Trait competitiveness, the tendency to view
interactions competitively boosts these effects.
Particularly in a losing condition, highly
competitive fans who engage in evaluative
counterfactual thinking are more likely to
intensify positive WOM to cope with
disappointments from lost games. Conversely,
less competitive fans who engage in reflective
thinking enhance adaptive support behaviors
(e.g., positive WOM) based on hypothetical
alternatives.

Method

We employed a three-way experimental design
of 2 (direction of comparison: upward versus
downward) x 2 (counterfactual mode:
reflection versus evaluation) x 2 (trait
competitiveness: high versus low). We
developed stimuli by using game outcomes
(winning and losing) of the 2022 NBA Finals.
We recruited 400 NBA fans through Prolific
immediately after the championship game
ended—200 fans of Boston Celtics (upward
condition) and 200 fans of Golden State
Warriors (downward condition).

Participants initially responded to questions
associated with moderating (trait
competitiveness)  and  control  (team
identification) variables. In the reflection
mode of counterfactual thinking, Celtics fans
were prompted, “What if the Celtics had
played better in the final minutes and become
NBA champions?” On the other hand,
Warriors fans received a prompt: “What if the
Warriors had missed the game-changing shot
in the final minutes?”. In the evaluative mode,
both groups were asked to critically assess the
game's outcome rather than how better (or
worse) play could have altered the result.
Participants in both conditions then described
these thoughts in writing using a minimum of
five words and answered a manipulation check
question focused on game outcome. They also
responded to questions related to WOM for the
team’s charity event.



Results

For the counterfactual mode manipulation
check, two coders reviewed each writing task
response and excluded 18 inappropriate cases,
leaving 385 wvalid cases. A two-way
MANCOVA revealed a significant interaction
between the direction of comparison and
counterfactual mode on WOM (F(1, 375) =
4.676, p = .031). In the upward condition,
reflective group exhibited higher WOM
intentions compared to evaluative group.
Conversely, in the downward condition this
patterns were reversed.

The results of Hayes’ Process macro (Model 3;
5000 bootstrap resampling) with a simple
slope analysis suggest a significant three-way
interaction effect on WOM (b =-1.23, SE = .32,
t=-3.78, p <.001, 95% CI = -1.8728 to -.5920).
Among the group of highly competitive fans,
those in the downward condition who engaged
in reflective thinking exhibited greater
intentions for WOM compared to those who
engaged in evaluative thinking. Conversely, in
the upward condition, those who engaged in
evaluative thinking showed higher WOM
intentions. The patterns were reversed for the
group with low trait competitiveness.

Discussion

The results of the current study support our
hypotheses and provide new insights into
enhancing fan engagement during challenging
times. Sport marketers should carefully craft
promotional messages that encourage fans to
engage in counterfactual thinking, such as
imagining nearly-won scenarios, to enhance
engagement. Additionally, marketers should
consider the trait competitiveness of their
fans; after a loss, messages that critically
analyze the game and highlight areas for
improvement can be particularly motivating
for highly competitive fans, fostering a deeper
connection with the team’s journey. For less
competitive fans, messages that present
alternative scenarios where the team could
have won can be more effective.
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Football Culture In Berlin: When
The “Locksmith Boys” Surpassed
The “Big City Club” And Moved
Into The Champions League. A
Qualitative Empirical Analysis of
the Competition between 1. FC
Union Berlin, Hertha BSC and
BFC Dynamo.

Bar, Soren; Kurscheidt, Markus
University of Bayreuth, Germany

Aim and Research Questions

The German capital has a long-standing
football tradition. The years of division into
East and West and the separation caused by
the Berlin Wall continue to have an impact. In
2023/2024, 1. FC Union Berlin, from the
eastern district of Képenick, is represented in
the Bundesliga and the Champions League,

while Hertha BSC, based in western
Charlottenburg, only plays in the 2nd
Bundesliga.

Contrasts could hardly be greater: The

member-run 1. FC Union, founded in 1906 and
associated with the myth of the “locksmith
boys” from the 1920s, only won one GDR title
- the FDGB Cup in 1968. After reunification,
the club fell into the fourth division in 2005,
but worked its way back up and celebrated
promotion to the Bundesliga in 2019. Success
continued: qualification for the Conference
League in 2021, entry into the Europa League
in 2022 and participation in the Champions
League in 2023. Hertha, founded in 1892 and
German champions in 1930 and 1931, tried to
become a “big city club” with an investor
model. In 2019, it came on the entry of Lars
Windhorst. Differences of opinion led to him
selling all of his shares and failure.

A third famous club, BFC Dynamo, based in
Hohenschénhausen and now in the fourth
division, became GDR champions ten times in
a row from 1979 to 1988.

To date, there have been no studies on what
influence the history of the city's division has
on Berlin's football culture and fan culture.
Thus, the following two overarching research
questions were derived:



RQ 1: How do the fans of the Berlin football
clubs interpret the term football culture?

RQ 2: What similarities and differences are
there between the fan cultures of Berlin
football clubs?

Theoretical Background

Sports clubs are carriers of regional identity
(Gémez-Bantel, 2016; Collins et al., 2016; ),
making the region of origin an important
motive for fan identification.

Social identity and group membership (Tajfel,
1974) are significant factors for fan careers.
People find members of their own group more
likeable.

The bandwagon effect (Lazarsfeld et al., 1944)
describes psychological pressure to conform
and is expressed through the preference for a
successful club by followers who also want to
be among the winners.

The passing on of myths is known as myth
transfer. Myths in football are legends -
memorable successes, outstanding goals and
fascinating personalities.

Research Design

As part of an exploratory study, 15 semi-
structured expert interviews (Déringer, 2021)
with an average duration of 45 minutes were
conducted with five fans of each club from
June 14, 2022 to March 8, 2023. The selected
experts consisted of members of the fan scene,
insiders, club officials and football journalists.

The interview guide was divided into six main
categories: (1) fan biography, (2) strategies of
the own club, (3) perception of other Berlin
clubs, (4) status of Berlin football culture, (5)
political influence, (6) investor models. The
interviews were conducted and recorded using
the software ZOOM. Qualitative content
analysis (Mayring, 2019) was used as
evaluation method. Qualitative content
analysis was carried out using MAXQDA.

Results

A total of 483 coded segments were evaluated
- 166 belonged to Hertha, 137 to Union and
180 to BFC. Family background, social
environment, a strong connection to the city of
Berlin and the local proximity are cited by all

22

experts as the main reasons for belonging to
their club.

At Hertha, the success of the last few decades
is mentioned as the reason for their support.
Union and the BFC inspire their fans as
underdogs.

Experts from all clubs claim that “Eastern
clubs” refer to the past more than “West
clubs”. While the rivalry between Hertha BSC
and Union is now primarily based on sport,
there is downright hostility between Union
and the BFC. Hertha fans also have a dislike
for BFC.

All experts would like more support from
politicians. The Berlin Senate's policy is
considered slowing down the development of
the clubs, which is why they have to act
themselves on important issues such as
stadium construction.

BFC and Union rely on diversification of
sponsors, while Hertha markets sponsorship
packages via “Sportfive”. Opinions about
investors' entry are varied. The 50+1 rule is
considered inviolable. However, investors can
help clubs financially achieve sporting
success. A suitable concept is a prerequisite.
There are also risks of the club becoming too
dependent on the investor and fans splitting
off. The model of Hertha is viewed as a
negative example.

Conclusion

Tradition is cited by all experts as a central
factor in the meaning of the term football
culture. They see football culture in connection
with the history and successes of the club.
Fans have a major influence on football
culture, including through participation or
through social interaction. Ultra-fans are
considered part of football culture. All experts
distance themselves from overly
commercialized clubs.
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Aim and Research Questions

Past research has shown that sustainability
attributes, whether environmental or social,
are valued by the customer (Berger, 2019).
Consequently, existing studies in the textile
and sports industries highlight a higher
willingness to pay (WTP) for environmentally
and socially sustainable products (Ellis et al.,
2012; Spindler et al., 2023). However, recent
research suggests that green products need to
be recognizable as green to generate a higher
WTP in comparison to their non-green
counterparts (Berger, 2019).

Previous research in the food industry has
highlighted that consumers’ preferences are
influenced by labelling information
(Jirkenbeck, 2023). However, this impact
differs regarding the type of label. Interpretive
labels have been found to work especially well,
even without additional information or
familiarity with the label (Jiirkenbeck, 2023).
Numerical information, on the other hand,
seems to be difficult for customers to interpret
(Maubach et al., 2014). While there is research
on the comparison of labels in other industries
(such as the food industry (Egnell et al.,
2019)), no pertinent research can be found in
the textile or sports industry.

Therefore, the aim of this study is to compare
the impact of different labels (a percentage-
based and a graphic one) on the customers'
purchase intention when buying sports
apparel. To reach this aim, the presentation
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answers this research question: How do
different labels differ in their effect on
consumers' WTP for sustainable sports shirts?
This is done based on two representative panel
surveys among German runners incorporating
two conjoint analyses.

Theoretical and Literature
Review

Background

Past research has found an information
asymmetry between customers and producers
when it comes to the environmental
characteristics of a product (Osburg et al.,
2020; Sigurdsson et al., 2022). As a possible

solution, signaling theory (Spence, 1973)
suggests to reduce this asymmetry by
producers communicating the respective

product attributes to the customers (Osburg et
al., 2020).

Osburg et al. (2020) have shown that eco-
labelling decreased information asymmetry
and increased green consumption behaviour.
Borin et al. (2011) observed that the state of
research on eco-labelling is about two decades
behind the research on nutritional labelling.
Consequently, the research on eco-labelling
should take previous research in the food
industry into consideration, which will be done
in this study.

Research Design, Methodology, and Data
Analysis

Two data collections were conducted in
collaboration with panel providers among
German runners in July 2021 and June 2023.
Each study included a choice-based conjoint
design, containing 16 choice-sets, with each
set consisting of 3 product concepts and a
“none”’-option. The specific reference product
was a functional sports shirt. The examined
attributes were brands, price and level of
environmental (ES) and social sustainability
(SS). In the first study, ES and SS were
communicated using a percentage-based label
with five levels (0%, 25%, 50%, 75%, 100%). In
the second study, graphic labels were
developed based on the so-called Nutri-Score,
a label that is frequently used in the food
sector in Germany and very well-known.
Specifically, the GREEN-Score (representing
ES) and the SOCIAL-Score (for SS) were used
that both also had five levels from A
(green/best) to E (red/worst).



After screening, the studies included 1,000
(first) and 1,038 respondents (second data
collection), with similar socio-demographic
characteristics. The respondents’ WTP was
estimated with the market simulator of the
Sawtooth Software.

Results and Discussion

In general, an additional WTP for higher
degrees of ES and SS is observable. The
results for the percentage-based labels show a
steady increase of the WTP for ES and SS
amounting to 31.50 EUR for 100% ES and
25.02 EUR for 100% SS. The results for the
graphic labels, on the other hand, show a very
steep increase in WTP between E and D for
both sustainability types that then flattens
considerably to eventually amount to 32.92
EUR for the A-level of ES and 31.34 EUR for
the A-level of SS.

The very remarkable difference in the increase
in the WTP for the first step between the levels
E/0% and the levels D/25% shows that
manufacturers could financially profit much
more from limited sustainability efforts when
using graphic labels. But these results should
be solidified with field experiments before
their application to professional practice.

Conclusion, Contribution, and Implication

This paper supports the idea that labels can
generally function as signals that positively
impact the WTP for sustainable products
because for both labels higher sustainability
levels were valued with a higher WTP. In
comparison, it is particularly interesting that
the graphic label resulted in a higher WTP for
low levels of sustainability than the
(seemingly) more specific percentage-based
label.

These insights have many implications for
academia and the (sports) apparel industry,
but also for political institutions considering
the implementation of marketing tools to
strengthen sustainable consumption.
Limitations and recommendations for future
research will be discussed in the presentation.
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Aim and Research Questions

Activism by elite athletes is an increasingly
visible yet divisive topic. Athletes who engage
in activism face numerous barriers including
stigma and negative public opinion (Kluch,
2023). To date, insufficient research exists in
understanding whether specific athlete
actions may mitigate public criticism of their
activism. This study's purpose is to provide
quantitative evidence to support the theory
that sacrifice is an impacting factor into how
activist athletes are perceived. The study is
guided by the following research questions: 1)
Do higher levels of sacrifice by activist athletes
affect consumer perceptions of the athlete’s
authenticity? 2) Do higher levels of sacrifice
positively affect the overall support that
consumers have towards an athlete engaging
in activism?
Theoretical and Literature
Review

Background

This research is underpinned by costly
signalling theory which suggests that by
making substantial sacrifices, activist brands
may be able to increase perceptions of
authenticity (Mirzaei et al., 2022). Previous
marketing research has shown that
perceptions of authenticity are crucial for
activist brands to avoid negative labels such as
“woke washing” (Vredenburg et al., 2020).
Research has meanwhile shown that athletes
regularly face consequences and sacrifice for
engaging in activism (Kaufman, 2008; Niven,
2020). Indeed, many of the most notable
examples of athlete activism from Muhammed
Ali to Colin Kaepernick have been punctuated
by a willingness to endure consequences
because of their activism. Despite this, no
research has considered whether sacrifice
impacts on how athlete activists are perceived
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by the public. Studies have previously shown
that support for athlete activism is impacted
by the form and way athlete activism is
undertaken (Atouba & Wilson, 2020). Prior
research into athlete activism has primarily
been studied in relation to the American
context (O’Neill et al., 2023).

Research Design, Methodology and Data
Analysis

This study makes use of a single-factor
(Sacrifice), three-level (No sacrifice vs Low
sacrifice vs High sacrifice) between-subjects
experimental design. The experiment is
conducted through an online survey.
Participants are randomly assigned to one of
three scenarios involving a fictional AI-
generated athlete activist posting to social
media. Artificial intelligence was utilised to
make the athlete and their profile as authentic
as possible. Each scenario contains different
levels of sacrifice by the athlete. Pre-
manipulation measurements include sports
interest and general attitude towards athlete
activism. Post-manipulation measurements
include support for the activism in the
scenario; attitudes towards the athlete;
perceptions of athlete authenticity; and brand
perception. To extend research beyond the
American context, the target population is
German people with an interest in sports. To
test the validity of the survey items and the
manipulation scenarios, a pilot survey will be
conducted through a convenience sample of
undergraduate sport management students.
Following this, responses to the main survey
will be obtained through a convenience sample
by distributing the survey to sports social
media pages. Survey experiments have proven
a suitable method for studying factors
impacting on people's perceptions of athlete
activism (Cunningham & Regan Jr, 2012).

Results and Discussion

This research 1is still in progress, data
collection 1s about to begin at the time of
abstract submission, so data analysis and
results will be presented at the conference.
Findings will quantitatively illustrate if
different levels of sacrifice by activist athletes
have any impact on how the athletes are
perceived by sports consumers. We
hypothesise that athletes are more likely to be
perceived as authentic in their activism when
they engage in acts of sacrifice. Results will
also indicate if sacrifice positively affects



sports consumers support for the athlete
engaging in activism, as well as their
perceptions of the athlete as a brand. Results
may help indicate whether perceptions of
authenticity are linked to intentions to
support activist athletes.

Conclusion, Contribution, and Implications

This study makes several contributions to the
fields of sports management and sports
marketing. Firstly, this study adds to the
growing literature which extends athlete
activism research beyond the American
context. Second, this study is the first to
quantitatively measure authenticity in
relation to athlete activism. Being perceived
as authentic has been shown to affect
consumer perceptions of corporations when
engaging in brand activism (Vredenburg et al.,
2020), therefore this study extends this
research Dby considering the impact of
authenticity on athlete brands. Lastly, this
study has implications for athletes when
deciding to undertake activism. It adds to the
literature on public perceptions of athlete
activism by analysing if certain practices by
athletes could lead to reduced public criticism.
As sacrifice may be an impacting factor on
public perceptions of authenticity and support,
athletes should consider whether they are
willing to make sacrifices when engaging in
activism.
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A Study on User Perceptions of
Sports-Centric Digital Healthcare
Services Through Topic Modeling
and Sentiment Analysis: Focusing
on Samsung Health

Jang, Juhwa; Park, Jongchul; Kim,
Tlgwang

Korea National Sports University, Korea,
Republic of (South Korea)

Aim and Research Questions

The revolutionary development of digital
technology due to the Fourth Industrial
Revolution is fundamentally changing the
types of global healthcare services. Notably,
the popularization of smart devices and the
rising interest in health and well-being have
led to an increase in public demand, resulting
in the active implementation of various
healthcare functions through mobile apps.

As exercise has become an essential element
in leading an individual’s healthy life, digital
healthcare has been crucial in the sports
industry, and leading to the proliferation of
devices and services that make monitoring
physical activities like running, walking, and
fithess easily accessible through wearable
bands and watches.

Among digital healthcare apps, Samsung
Health stands out as a significant life logging
app, supporting personalized healthcare
services. Since its launch in 2012 with simple
fitness tracking features, Samsung Health has
continuously released a variety of functions,
including meditation, sleep, heart rate, and
blood pressure monitoring. Moreover, it has
expanded consumer touchpoints by
integrating wearable devices like the Galaxy
Watch released in 2018 and the upcoming
Galaxy Ring slated for the second half of 2024
(Yoon, 2024).

However, as with Samsung Health, numerous
apps that assist in health management
through wearable devices have been released,
intensifying market competition. Products
with excessively many features in one app can
overwhelm consumers, leading to reduced
usability (Lee et al., 2023), and a decline in
usage rates to 25% after six months (Lee &
Choi, 2017). Therefore, to maintain its market
leadership and ensure continued use by both
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new and existing users, Samsung Health must
maximize the app's strengths and resolve its
weaknesses based on user service experiences.

To achieve this goal, this study aims to
empirically analyze the overall perception of
digital healthcare app services using massive
review data rather than standardized surveys.
By adopting machine learning algorithms and
evaluating model performance, the research
minimizes subjective researcher intervention
and identifies specific positive and negative
factors experienced by users. This approach
makes a significant contribution by not only
providing cross-sectional analysis based on
the use of digital healthcare services but also
offering practical insights from long-term user
reviews.

Literature Review

In academia, research has focused on verifying
the effectiveness of digital healthcare services
for weight management, habit formation, and
chronic disease management (Li et al, 2020;
Kim et al, 2020; Choi & Kim, 2017).
Additionally, studies have aimed to identify
the factors affecting user satisfaction and
continuous usage intentions based on the
technology acceptance model for digital
healthcare (Jung et al, 2021; Lim et al 2021;
Heo, 2020; Ki et al, 2019; Lee et al, 2017).
Despite the growing academic interest in
digital healthcare services, there is a lack of
studies that examine the factors influencing
positive and negative impacts on app usage
and user engagement based on review data of
actual operating apps.

Research Design, Methodology, and Data
Analysis

This study utilized Python for data collection
and analysis, encompassing data collection,
data preprocessing, and data analysis stages
to gather and process review data from the
Samsung Health app. A total of 14,921 review
data entries were collected from Google play in
KR server September 2018 to February 2024,
and LDA-based topic modeling analysis was
conducted along with logistic regression for
machine learning-based sentiment analysis,
producing odds ratio scores.

Results/Findings and Discussion

The topic modeling analysis yielded five
themes:  'healthcare  service,’ ‘'activity



tracking,' 'device integration,' 'user
experience,' and 'user interaction.' Sentiment
analysis results produced positive keywords
such as 'motivation, 3.87,' 'healthcare, 3.11,’
'beverage, 2.62,' breath, 2.53,' 'real-time, 2.48,'
'data, 2.22,) 'estimate, 2.22,) 'test, 2.1,
'movement, 2.09,' 'combat, 2.08,' and negative
keywords such as 'authentication, 4.4, 'watch,
3.98," 'login, 3.92,' 'contact, 3.79,' 'update, 3.49,"
'error, 3.45," 'difficult, 3.42,' 'STRAVA, 3.42,
'marketing, 3.34, ‘'widget, 3.28.' These
findings indicate that while Samsung Health
users have a positive response to 'healthcare
service' and 'activity tracking,' they perceive
'user interaction' and ‘'user experience'
negatively. Overall, Users are satisfied with
Samsung Health’s core functions related to
health management, but they experience
discomfort with aspects of the user experience
such as ‘login’, ‘authentication’, and ‘update’.

Conclusion, Contribution, and Implication

The study examined the review data of
Samsung Health to explore user experiences.
Based on the results, Samsung Health
operators should consider the following
strategies: Firstly, with the negative factors

emerging in 'user Iinteraction' and ‘'user
experience,’ Samsung Health must more
actively respond to user requests and

feedback, improving authentication and login
issues for service stability. Secondly, positive
factors from ‘activity tracking' suggest
Samsung Health should consider offering
diverse exercise tracking programs through
various wearable devices. Lastly, positive
factors from 'healthcare service' imply the
need for more exclusive and diverse content,
device integration, and visualized exercise
records.
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Understanding sport-based
migration at the non-elite level:
The case of Korean Taekwondo
masters in the United States
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Sport migration has emerged as a global
phenomenon in both research and practice
over the past few decades. There has been a
notable rise in the transnational movement of
athletes, coaches, and support personnel
(Agergaard & Ryba, 2014). In the literature,
sport migration has been predominantly
studied in the context of elite, high-profile
male athletes and coaches within a limited
range of team sports, mostly soccer, with a
focus on the mobilities between the global
south and the global north (Agergaard et al.,
2023; Elliott & Harris, 2016). Some attention
has been paid to other team sports such as
cricket, baseball, basketball, and ice hockey
(Maguire & Falcous, 2011). However, very
limited work has been conducted to study
sport migration in other disciplines (e.g.,
rugby, running) and in the case of non-elite,
low-profile sport professionals.

Therefore, a significant gap exists in
understanding how non-elite sport
professionals decide to migrate (Carter, 2011).
This study seeks to address this gap by
investigating the experiences of Korean
Taekwondo professionals who have migrated
to the United States to work as Taekwondo
masters. Unlike elite or professional athletes,
these individuals possess sport skills at a
certain level but not at the elite or professional
tier. Thus, the aim of this study is to examine
sport-based migration at the non-elite level
through the lens of Korean Taekwondo
masters who have migrated to the U.S. To
achieve this objective, we pose the following
research  questions: How do Korean
Taekwondo masters navigate the migration
process to the U.S., and how does this process
differ from elite-level sport migration?

This study is guided by the adjusted push-pull
framework (Wicker et al., 2018), which
enables us to examine both macro- and micro-
level push and pull factors that influence
migration decisions and processes. Push
factors encompass circumstances prompting
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individuals to leave a country, while pull
factors attract them to another country
(Daugeliene, 2007; O'Reilly, 2013). These push
and pull factors operate at both macro and
micro levels. Macro-level push and pull factors
relate to population movements, international
political-economic relations, labor market
situations, and legal issues regarding
transnational mobility. Micro-level push and
pull factors pertain to family dynamics,
individual identities (e.g., gender, race and
ethnicity, religion), sense of place, and career
considerations.

This study was designed using a qualitative
case study approach (Starman, 2013). We
collected two types of data: (a) narrative data
through individual, semi-structured, in-depth
interviews, and (b) document data through
archival searches (e.g., media articles, policy
and government reports). Participants for
interview were purposively recruited based on
two criteria: being a Taekwondo master who
(a) immigrated to the U.S. using their
Taekwondo skills, and (b) has worked as a
Taekwondo master in the U.S. for more than 2
years. Recruitment was conducted using
purposive and snowball methods (Heckathorn,
2011; Tracy, 2020). Archival searches were
conducted both online and offline. Online
searches were performed on Korean and U.S.
databases, while offline searches were
conducted at the National Library of Korea,
where South Korean official government and
policy documents are housed.

The collected data are being analyzed using
thematic analysis with three steps: (a) reading
and familiarizing ourselves with the data, (b)
generating initial codes, (c) mapping the
initial codes into representative themes
(Braun & Clarke, 2021). Throughout the
analysis process, the authors engaged in
continuous discussion to ensure intercoder
reliability. As of April 2024, 14 interviews
have been completed. We aim to conduct 16
additional interviews to draw more in-depth
findings and discussion before the EASM 2024
Conference.

The preliminary findings indicate that the
migration of Korean Taekwondo masters to
the U.S. was influenced by a dynamic
interplay of macroscale and microscale factors.
Macroscale factors included the availability of
job opportunities stemming from the scarcity
of Taekwondo talents in the U.S., as well as
lower legal/immigration  barrier  with



Taekwondo skills being recognized as ‘talents.’
Microscale factors encompassed gender
dynamics, with the majority of Taekwondo-
based migrants being men, in line with
societal expectations, and income
considerations, with migration to the U.S.
offering the prospect of higher earnings. In
contrast to elite-level athletes and coaches,
these non-elite level Taekwondo professionals
migrated with the intention to establishing
permanent residence in the U.S. (Maguire,
1996). Although the migration of Korean
Taekwondo masters to the U.S. was voluntary,
they faced many challenges while adjusting to
their new country of residence. One of the
major challenges was the lack of structural
support and network. Policymakers and
practitioners in the field of Taekwondo
development and international relations in
Korean institutions may find the results of
this study useful for developing a support
system and network for Korean Taekwondo
masters working abroad, which will contribute
to the well-being and  professional
development of the migrated masters.

With additional findings and discussions to be
presented at the conference, this study makes
a significant contribution to the literature on
sport migration, particularly by expanding the
application of the adjusted push-pull
framework to the examination of non-elite
level sport-based migration. For future
research, we suggest that more studies can be
done to investigate untypical sport migration
pathways in other sport disciplines with a
particular focus on the migration cases from
non-Western countries to Western countries
as well as the agentic capacity of sport
professionals in their migration decisions.
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Aim and Research Questions

This study describes Canadian national team
athletes’ ability to meet their day-to-day
financial commitments, and their sense of
financial security and resiliency, and
identifies factors that shape those conditions.
This work was guided by the following
research questions:

1. What is the financial wellbeing of Canadian
national team athletes?

2. Do money use and management behaviors
influence athlete financial wellbeing?

3. Does financial wellbeing vary by athlete

gender, income, and sport participation
status?
Theoretical Background and Literature
Review

The study is based on Kempson and Poppe’s
(2018) model, which states that financial
wellbeing is indicated by an individual’s
ability to meet their commitments and avoid
payment problems, feel financially
comfortable, and resilience to withstand a
financial challenge. Financial wellbeing is
influenced by money use and management
behaviors related to saving, not borrowing for
daily expenses, planning use of income, and
making informed financial decisions. The
model has been used in Norway, Australia,
New Zealand, Ireland, Canada, and the
United States to assess the financial wellbeing
of the general population (Kempson & Poppe,
2018).

We adapted the Kempson and Poppe (2018)
model to explore the financial wellbeing of
Canadian national team athletes, select socio-
economic factors that might distinguish
individuals, and money use and management
behaviors that may explain that wellbeing. We
focused on gender, income, and active or
retired status to explore variations. Elite
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women athletes may experience less financial
stability because women’s sport is not as
commercialized as men’s sport (Cooky et al.,
2021), and because resources within sport are
distributed unevenly (Evans et al., 2020).
Former professional athletes have been noted
to use financial literacy and money
management skills to sustain their financial
wellbeing (Hong & Fraser, 2022; Hong &
Fraser, 2021). Our study builds on this work
adds to the growing knowledge on athlete
financial wellbeing.

Research Design, Methodology and Data
Analysis

Data were collected through an online survey,
open to all Canadian national team athletes
aged 18 and over, actively participating or
retired (within three years of data collection).
The survey was made available in both
English and French. Survey questions
captured  socio-demographic  information
including athletes’ age, gender, income, sport
participation status, and education.
Subsequent questions explored perspectives
and behaviors related to athlete financial
wellbeing and money use and management
behaviors.

We analyzed 646 completed cases. Principal
components analyses (PCA) were used to
assess the structure of financial wellbeing and
money use and management behaviors. Mixed
between- and within-subject multivariate
analysis of variance (MANOVA) tests were
conducted to determine any variation in
financial wellbeing by athlete gender, active or
retired status, and income. Finally, multiple
regression analyses were completed to
examine the predictive effects of money use
and management behaviors on financial
wellbeing.

Results/Findings and Discussion

We found that the financial wellbeing of
Canadian national team athletes is indicated
by their ability to meet financial
commitments, feel financially comfortable,
and be resilient to face financial challenges.
Money use and management behaviors did
indeed predict athlete financial wellbeing,
with particular emphasis on behaviors related
to being vigilant about finances, saving, and
making informed financial decisions.



We did not identify significant differences in
athlete financial wellbeing based on sport
participation status and gender. This
indicates that financial pressures to keep up
with expenses, including those related to sport
participation, and resiliency to withstand
financial challenges is a concern for all
Canadian national team athletes. We did
identify a significant effect for income, with
athletes earning $100,000 and over having the
highest scores for financial wellbeing.
However, scores were not perceived to be
notably different among athletes in the
$50,000 to $74,999 and $75,000 to $99,999
income groups. This indicates that higher
levels of income alone may not be contribute to
greater financial wellbeing for Canadian
national team athletes and that other factors
may play a role.

Conclusion, Contribution, and Implication

Study findings bring awareness to the
financial wellbeing of Canadian national team
athletes and factors which contribute to that
state. Findings provide insight to any
variation in financial wellbeing experienced
by athletes based on their gender, income, and
sport participation status. These findings have
implications for Canadian national team
athletes because results indicate that in
addition to income, enhancing financial
behaviors related to saving, staying informed
on money matters, and being better prepared
for financial setbacks can help them bolster
their financial wellbeing.

Findings also have implications for multisport
organizations who provide services to athletes
related to money management. These
organizations may develop strategies focused
on enhancing athlete money use and
management behaviors, such as connecting
athletes with a financial advisor and providing
education on budgeting, saving, and
investments. Finally, this study underscores
the need for more research into this area to
identify and explain factors that may
additionally and better explain financial
wellbeing in the target population.
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Metelski, Adam (1); Kornakov,
Konstantin (2); Jarosz, Olivier (3)

1: Poznan University of Economics and
Business, Poland;

2: LTT Sports, Scotland;

3: LTT Sports, Switzerland

Aim and Research Questions

With  growing commercialization and
broadcast appeal, professional football is an
increasing investment and diversification
opportunity. A key tenet of why people are
investing in football is that clubs are still
undervalued (Massey, 2021). In times of
advanced internationalization of sports,
football clubs are developing new business
models and adopting strategies borrowed from
other industries to expand their network and
maximize their income (Pastore, 2018). Multi-
club ownership (MCO) has become a popular
topic in the world of football, and by many
claimed to be a business model that may
dominate the future of this sport. However,
while multi-club portfolios offer much appeal,
such complex ownership structures also pose
specific risks (KPMG, 2020).

In this paper, we aim to analyze the benefits
of the MCO from a sports, business and
community perspective. We list budgets,
community activities, sustainability, and
sports results in national and international
competitions (UCL, UEL, and UECL) as the
main indicators of success. An additional aim
of the study is to estimate the optimal size of
the MCO.
Theoretical and Literature
Review

Background

Although MCO are becoming more and more
popular in football, there are only few
scientific publications dealing with this topic
(Breuer, 2018). In 2017 there were at least 26
first-division clubs across Europe involved in
cross-ownership, in which a private person,
club or entity had control of or a decisive
influence over more than one club (KPMG,
2020). In 2021 there were already 156 clubs
from around the world as part of 60 MCO
groups (Menary, 2021). This phenomenon is a
direct consequence of the economic growth of
the football industry experienced in the past



decade. However, this topic also raises new
questions of governance for everyone, from
international football federations to clubs,
players, and fans (Menary, 2021).

The City Football Group is mentioned by many
as the best example of the MCO (Pastore,
2018). Another top MCO is Red Bull, which is
one of the biggest brands in the world, and
owns some of the best and the biggest football
teams around the world (Ambille, 2021). The
City Group model is based on the idea of
establishing a single club in each major
territory and attempting to make them the
dominant force (Keech, 2020). The Red Bull
model is based around owning multiple clubs
with a single group-wide philosophy.

There are several reasons that can make MCO
attractive: it brings a broader network and
may result in profitable synergies from both a
sporting (e.g. improve scouting networks) and
business perspective (e.g. sharing staff,
expertise and best practices) (Pastore, 2018).
The most obvious areas where a group of clubs
can realize a competitive advantage, are the
areas of on-field performance and player
development. MCOs can minimize sports-
related risks and optimize on-the-pitch
performance by transferring players to specific
positions in case of injuries or a shortage in the
squad. Watford and Udinese, for example,
both under the ownership of the Italian Pozzo
family, have completed over 50 transfers
between themselves in the past decade
(KPMG, 2020).

Research Design, Methodology and Data
Analysis

This study employs a mixed-method approach
to investigate the benefits of MCO 1in
professional football. Primary data is collected

through stakeholder interviews,
supplemented by secondary data from
literature and financial reports. It is

important to emphasize the complexity of the
task due to the dual connected/independent
nature of football clubs. Quantitative analysis
encompasses financial, sports, and community
metrics, while qualitative analysis explores
stakeholder perspectives. Interviews were
conducted with the representatives (CEO,
general director, or sport director) of clubs
such as Lausanne Sport (part of INEOS),
Sevilla FC (part of 777), and Manchester City
F.C. (part of City Football Group).
Comparative analysis evaluates MCO groups'
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success and examines its relationship with
size.

Results/Findings and Discussion

The study indicates that larger MCO
portfolios tend to yield higher financial
returns. Sporting achievements vary among
different MCO models, influenced by
investment strategies and player development
initiatives. Community engagement efforts
positively affect the clubs' public image and
relationships with  local communities.
Qualitative analysis highlights diverse
challenges and opportunities inherent in MCO
structures. Overall, the research underscores
the multifaceted impact of MCO in football,
suggesting potential benefits for various
stakeholders across sports, business, and
communities.

Conclusion, Contribution, and Implication

The aforementioned information raises the
question: what lies ahead for the world of
football? Our research suggests a growing
trend toward single-owner models, leading to
the consolidation of successful groups that will
expand and dominate the market.
Additionally, it is crucial to consider the
implications of multi-club ownership (MCO)
models on leagues. As MCOs are inherently
interconnected yet self-enclosed
organizations, and with their increasing
prevalence and apparent acceptance by sport
governing bodies, a new methodology for
calculating, monitoring, and comparing their
results and success must be established. Our
study is one of the initial steps towards taking
such appropriate actions.
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Aim and Research Questions

Our research questions how major gambling
operators utilise sports media as a vehicle for
marketing and brand building on Instagram.

and Literature

Theoretical Background

Review

Social media platforms have become a
prominent space for the proliferation of
commercial messaging, including gambling.
These platforms facilitate gambling operators’
promotion of their services via platform-based
advertising, whilst also building and
positioning their brand through cross media
strategies. Accordingly, there is a growing
multidisciplinary literature on the use of
social media in gambling marketing
(Gainsbury et al., 2016; James and Bradley,
2021: McEvoy et al, 2023). Previous research
has explored gambling operators’ use of
multiple platforms (Lindeman et al., 2023)
and of Twitter particularly, exploring their
content strategies (Houghton et al., 2019) and
engaging in sentiment analysis of the content
(Bradley and James, 2019). Despite
Instagram’s increasing interest in the sports
marketing and communication
(Anagnostopoulos et al.,, 2018), sports
gambling marketing via Instagram has been
less explored by academics. Marketing
through Instagram provides important
impression management content, that when
combined with relationship marketing tactics
can build brands and position social media
influencers in the minds of consumers (Doyle,
et al., 2022).



Research Design, Methodology and Data
Analysis

This paper presents findings from a larger
mixed methods research project that examines
young sport consumer’s understanding of the
relationship between sport and gambling
mediated through and live sport on the island
of Ireland. Evidence from McEvoy et al (2023)
assisted us to identify live sporting events of
interest to the young people involved in our
larger study and the social media platforms
that they used most frequently to consume
this and other sport related content. From
this, a purposeful sample of Instagram posts
(N: 178) from 7 major gambling brands’ social
media accounts accessible on the island of
Ireland between December 2023 and January
2024 were collected and analysed. To manage
the data, we developed a codebook building on
previous work (Lindeman et al., 2023; Rossi et
al., 2023) and the qualitative data was coded
in MAXQDA.

Results/Findings and Discussion

The findings are the first within this region to
show that gambling operators utilise live
sports media consumption as a vehicle for
marketing and brand building. Gambling
operators use social media not only to promote
their services via platform-based advertising
but also to build their brand image by
connecting with customers and/or potential
customers through the distribution of native
social media content related to sport. Such
content includes informative content related
to upcoming sports events and statistics, and
entertainment content like sport-related
humorous sketches and interviews with
sportspeople, which drive more audience
engagement compared to  responsible
gambling messages and content promoting
operators’ services. Overall, the findings
reveal disparities in exposure to gambling
marketing based on sports and gender while
the distribution of native social media content
on Instagram increases the exposure of young
people who enjoy sports media consumption to
gambling marketing within algorithmic
cultures of the platform.

Conclusion, Contribution, and Implication

Our findings demonstrate that the
distribution of native social media content on
Instagram increases the exposure of some
young adults who enjoy consuming sports
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media to gambling marketing. Unlike
televised live sporting events that provide an
avenue for distributing direct gambling
messages, social media platforms such as
Instagram facilitate the distribution of a wide
variety of content types that not only seek to
capture the attention of adult and youth sports
fans, but also users who would not typically
engage with gambling content. Overall, our
analysis found attempts by operators to
reinforce the dominant industry narrative
that gambling is a normal part of sport fandom
and a normal ‘leisure industry’.
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Aim and Research Questions

As the field of sport management continues to
grow, it is critical for the discipline to utilize
robust methods of analysis. One assessment
that 1s commonly used is measurement
invariance, which helps scholars determine
whether or not differences between groups is a
result of group characteristics or if the
measure was interpreted differently by the
groups, thus causing the differences (Putnick
& Bornstein, 2016). For example, when
measuring the survey item 'enjoy sports and
games' across different cultures, the response
patterns were disparate across cultures (Jeong
& Lee, 2019). Australians interpreted the item
as participating in sports and games, whereas
Nigerians understood it as watching sports
and games. To meaningfully compare
heterogeneous subgroups, ensuring
measurement invariance is an integral part of
methodological principles (Alatli, 2020). In
sport management literature, moderating
analysis, pre-post testing, and path
coefficients comparison have been used to
perform multiple group analysis. However,
measurement invariance has been overlooked
in the process of comparing groups,
highlighting the need for increased attention
in sport management (Kim & Lee, 2018). This
current study seeks to review reporting
practices of invariance analysis and to provide
sound methodological practices for meaningful
group comparisons in sport management.

Two research questions of this current study
are as follows: (1) What are the common
methodological issues in studies using
measurement invariance in sport
management? (2) What considerations are
needed to improve the identified
methodological issues?



Theoretical Background and Literature
Review
The primary levels of measurement

invariance are baseline, configural, metric,
and scalar models. A preliminary step of
invariance 1is to conduct a separate
confirmatory factor analysis for each subgroup
and to ensure that the dataset fulfills the
assumptions of the theoretical model
(Pendergast et al., 2017). After confirming the
baseline model, the next step is configural
invariance to confirm whether common
constructs produce identical patterns of factor
loadings for items across groups (Vandenberg,
2002). Metric invariance relates to the
equivalence of factor loadings to assess
whether the underlying constructs have
identical meanings across groups. Scalar
invariance refers to the equivalence of factor
loadings and thresholds/intercepts to assess
whether comparisons of points of origin or
distribution cutoff points are meaningful
across groups (Pendergast et al., 2017). To
make decisions of measurement equivalence,
the descriptive model fits of a restrictive model
should be compared with the model fit indices
of a less restrictive model. Researchers who
fail to find support for the invariance model
have three options: (a) delete the noninvariant
item, (b) use a noninvariant scale, or (c)
employ partial invariance (Luong & Flake,
2023). Commonly overlooked approaches in
measurement invariance include model fit
comparisons (Greiff & Scherer, 2018),
utilization of the partial invariance (Luong &
Flake, 2023), and methodological
considerations with ordinal data (Pendergast
et al., 2017). However, such a review has not
been undertaken in the field of sport
management.

Research Design, Methodology and Data
Analysis

Content analysis was used to provide common
reporting practices of  measurement
invariance analysis in the sport management
field by coding 92 articles form sport
management journals. We included articles
with CFA/SEM (although not those only using
PLS-SEM) that used invariance as part of
their approach. Building upon methodologies
from the fields of statistics and also
management, including content analysis and
expository studies, we developed a coding form
that included 27 coding categories and 110
variables. During the coding process, three
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reviewers independently rated each coding
category and discussed any discrepancies
(Hutchinson & Lovell, 2004).

Findings and Discussion

Major coding schemes of invariance testing

were (a) theoretical model justification
(rationale of invariance analysis, model
support of invariance testing), (b) data

collection design (sample sizes, software,
estimation), (¢) invariance model evaluation
(levels of testing, delta descriptive fit indices
and cutoffs for model fit comparison, reporting
chi-square testing), and (d) decisions in
invariance testing (presentation of invariance
results in figures or tables, follow-up
procedures after invariance testing, partial
invariance). The coding work has been
completed, and data analysis is currently
ongoing with expected completion by the end
of July.

Conclusion, Contribution, and Implication

We seek to encourage sport management
scholars to emphasize the importance of
invariance testing for cross-group comparison
and highlight suggestions for proper
invariance testing. First, the presence of non-
invariance can lead to bias due to different
interpretations of measurement scales,
making it crucial for authors to implement a
standard invariance procedure during cross-
group analyses. Second, for invariance testing,
authors should consider suitable approaches
based on model fit comparisons including delta
(.e., difference in model fit) criteria. Lastly,
sport management scholars should account for
partial invariance and expand invariance
analyses beyond the chi-square difference test.
In all, we aim to analyze common issues in
invariance testing and recommend reporting
practices. This study will facilitate a better
understanding of the complexity of the
invariance testing and increase the rigor of
quantitative methods in sport management.
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Aim and Research Questions

Currently, China's national fitness is trending
towards digitalization and intelligence
(Feng&Li, 2024). However, China's sports
sector 1s still in the exploratory phase of
intelligent  construction, leading to a
significant lack of intelligence (Wang &
Cheng, 2022). Therefore, the present study
investigate the impact of the digital economy
on the intelligent transformational
development of national fitness in Mainland
China's Sports Cities. The study aims to
promote intelligent transformation
development of national fitness and help the
building China into a leading sporting nation.

This inquiry raises the question: 'What role
has the digital economy played in the
intelligentization of national fitness? What
factors affect the role of the former on the
latter?'

and Literature

Theoretical Background

Review

The intelligentization of national fitness stems
from the convergence of modern information
technology and fitness services, is a new
pattern for national fitness service. The
intelligentization of national fitness can
provide residents with efficient, real-time,
fast, low-cost, intelligent, instrumentation,
connected and human-oriented fitness
services(Feng&Tian, 2022). Overall the digital
economy has a positive effect on the high-
quality development of urban public sports
services, and the digital economy has a
positive impact on the high-quality
development of public sports services in
different types of cities (He et al., 2024).

Information ecology theory is concerned with
the mutual influence and interaction among
information  people, information, and
information environment (Nardi& O'Day,
1999). The digital, informatized and
intelligent development of city national fitness



as an important part of the information
ecology theory concerns, the present study
introduces the dimensions of national fitness
managers, modern information technology
and the economic environment into the
information ecology theoretical framework.
This can provide a more comprehensive
understanding and wider application of
information ecology theory in the digital

economy-enabled Intelligentization of
national fitness.
The establishment of intelligent venue

facilities, development of information service
platforms, and consolidation of data resources
emerge as pivotal prerequisites for fostering
intelligentization of national fitness (Feng et
al., 2022).

The effect of digital economy on the
intelligentization of national fitness may be
non-linear, and the degree of its influence may
change after the certain important variables
reach a certain value, which is also known as
the “threshold effect”. In order to verify the
possible threshold effect, the present study
chooses the  cross-sectional threshold
regression model proposed by Hansen (2000)
as the theoretical regression model to verify
the research hypotheses.

Research Design, Methodology and Data
Analysis

In order to study the impact of digital economy
on the national fitness intelligentization of
sports cities in mainland China, the present
study collects data related to digital economy,
the intelligentization of national fitness and
other urban socio-economic development of 38
sports cities in mainland China in 2023. After
constructing the evaluation index system of
each of them, the explanatory variable Smart
and the core explanatory variable Digital are
derived. The data sources for the Smart
Fitness Development Index (Smart) are
China's national national fitness information
service platform and each city's national
fitness  information  service  platform.
According to certain principles, the platform
information is investigated, judged,
researched, and the data are collected
manually. The data sources for the Digital
Economy Index (Digital) and threshold
variables are the statistical yearbooks of
provinces, autonomous regions and
municipalities, the statistical bulletins of
national economic and social development of
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cities, the information disclosure of municipal
governments of provinces, autonomous
regions and municipalities, the Unified
Identity Authentication Platform for Patent
and Integrated Circuit Layout Design
Business Processing (CNIPA), and the Center
for Digital Finance Research of Peking
University. Some of the missing data were
supplemented by interpolation.

In order to verify the hypotheses of the direct
impact and threshold effect of digital economy
and national fitness intelligence in mainland
China's sports cities, the present study used
cross-sectional OLS regression analysis and
cross-sectional threshold regression analysis,
respectively. The OLS regression model and
the threshold regression model were processed
using STATA18.0 statistical software.

Results/Findings and Discussion

The results of the benchmark regression
showed that the regression coefficients of the
core explanatory variables (Digital) were all
significantly positive at the 1% level. This
robustly substantiates the pivotal role of the
digital economy in driving forward the
enhancement of national fitness
intelligentization.As previous literatures have
pointed out, the digital economy has a positive
effect on the development of high quality
urban public sports services.

The threshold existence test shows that a
single threshold exists in the model under
different threshold variables.

Furthermore, the regression outcomes derived
from the threshold model indicate that the
regression coefficients pertaining to the digital
economy will amplify when threshold
variables (the level of economic development,
technological innovation, and advanced
industrial structure) surpass the threshold
value. Importantly, these coefficients exhibit
statistically significant positive effects at the
1% level. This underscores that the positive
impact of the digital economy on the
intelligentization of national fitness is
significantly enhanced when attain the
threshold variables mentioned above.

Subsequent linear regression analyses
conducted by region reveal that the regression
coefficients of the digital economy in both
northern and southern cities exhibit



significant positive effects at least at the 5%
level.

This reveal the salutary influence of the
digital economy on the development of
national fitness intellectualization across both
northern and southern regions, a result that
has not yet been found in previous studies.
Notably, the existence test for thresholds
identified that solely the advanced industrial
structure within the northern region passed
the single threshold test.

Conclusion, Contribution, and Implication

The study found that:

* The digital economy effectively promotes the
intelligentization of national fitness in
Mainland of China.

*The digital economy is a more pronounced
driver of national fitness intelligentization
with the rapid evolution of the social economy,
continuous enhancements in scientific and
technological innovation capabilities, and the
optimization and upgrading of industrial
structures. This dynamic 1is notably
characterized by a conspicuous single-
threshold effect.

*The driving effect of digital economy on the
intelligentization of national fitness in
Mainland of China sports cities presents
obvious regional differences between north
and south.

It is meaningful to exploring the mechanistic
interplay between the digital economy and the
intelligentization of national fitness. This
helps promote the intelligent development of
national fitness and meet the diversified,
intelligent and personalized fitness needs of
the people.
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In this study, we explore the challenges faced
by  qualitative  researchers in  sport
management within the neoliberal university,
where research impact and quantitative
metrics often take precedence over nuanced,
context-rich qualitative inquiry. The main
research questions are: 1) How does the
neoliberal rationalization of higher education
affect the conduct and valuation of qualitative
research in sport management? 2) What
strategies can qualitative researchers in sport
management employ to navigate this
environment and advocate for their work's
value? We aim to provide insights and
guidance for sport management scholars
grappling with institutional pressures and
politics shaping their research practice.

framework draws on

1988)  concepts  of
governmentality and subject position to
analyze power dynamics and discursive
formations shaping university administrators'
and researchers' roles and experiences in the
neoliberal university. The literature review
highlights the increasing emphasis on
research expenditures, impact metrics, and
rankings, disadvantaging qualitative
researchers in applied fields like sport
management. We engage with critical
pedagogy scholars and sport management
researchers  critiquing the  neoliberal
transformation of universities and its
implications for academic freedom, social
justice, and the public mission of higher
education (Frisby, 2005; Newman, 2014;
Knoppers, 2015; Singer, 2005). Our review
also situates the study within debates about
qualitative research's future 1in sport

Our theoretical
Foucault's  (1982;
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management (Shaw & Hoeber, 2016) and the
need for strategies of resistance and survival

in the face of institutional pressures (Shaw &
Hoeber, 2017).

We employ a co-emergent (Thorpe & Newman,
2023), multiperspectival entangled
ethnography, involving critically reflexive
dialogue between authors occupying different
subject positions within the university system
and the field of sport management. The first
author, a university administrator with a
background in sport management, provides an
autoethnographic account of institutional
logics, metrics, and politics governing research
conduct and valuation in this field. Drawing
on experiences in research administration and
sport management, they offer a candid
assessment of the challenges faced by
qualitative researchers and the strategies
they might employ to navigate this
environment. The other authors, early career
qualitative researchers in sport management,
engage in critical dialogue with the first
author, drawing on their own experiences and
ethnographic reflections on the ways in which

the neoliberal rationalization of higher
education has shaped their research practice
and aspirations. Our multiperspectival

approach allows for a nuanced and situated
understanding of the power relations, subject
positions, and resistance strategies at play
within the context of sport management
research. We analyze the entangled
ethnography using a Foucauldian lens to
unpack these dynamics and their implications
for qualitative inquiry in the field.

Our findings highlight the pervasive influence
of neoliberal rationalities on the valuation and
conduct of qualitative research in sport
management (cf. Denzin & Giardina, 2017).
Qualitative researchers in this field face
pressures to align their work with quantifiable
metrics, such as research expenditures,
impact factors, and citation counts, and to
prioritize outputs that contribute to
institutional rankings and funding. This
creates a research environment that often
marginalizes and undervalues the rich,
contextual insights and social justice
commitments of qualitative inquiry in sport
management, which often focuses on issues of
diversity, equity, inclusion, and the
sociocultural dimensions of sport. However,
we also identify strategies for resistance and
survival that qualitative researchers in sport
management can employ to navigate this



challenging terrain. These include: targeting
high-impact sport management journals that
value qualitative research; advocating for
open access publishing to democratize access
to sport management research; taking up
editorships in sport management journals to
shape the direction of the field; emphasizing
the societal impact and public engagement of
qualitative research in sport; and aligning
qualitative work with the university's and the
sport industry's stated commitments to
diversity, equity, and inclusion. Our
discussion situates these strategies within the
broader context of ongoing struggles over the
future of sport management education and
research, highlighting the need for collective
resistance and solidarity among qualitative
researchers in the field.

We conclude by reasserting the wvital
importance of qualitative inquiry in sport
management and the wurgent need for
researchers to strategically navigate the
challenges posed by the neoliberal
rationalization of higher education. We argue
that the survival and flourishing of qualitative
research in sport management depends on the
ability of researchers to both resist the
institutional logics that devalue their work
and to proactively advocate for the value and
impact of their scholarship. Our study
contributes to ongoing debates about the
future of qualitative research in sport
management, offering a critical analysis of the
power relations and subject positions that
shape research practice in this field, as well as
a set of concrete strategies for resistance and
transformation. Ultimately, we call for a
reimagining of sport management education
and research as a space for critical, socially
engaged scholarship that challenges the
neoliberal status quo and works towards the
realization of social justice and equity in sport.
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Aim and research questions

In 2021, UEFA decided to abolish the away
goals rule (AGR) in the Champions League
and Europa League with the intention of
increasing the amount of goals scored in
matches and thus more excitement for
spectators. Teams should be encouraged to
adopt a more offensive playing style that
prioritizes risk-taking, particularly in the first
game, to ensure equal value for home and
away matches and promote a fairer
distribution of victory chances (Ceferin
according to UEFA, 2021). As rule changes not
only have a massive impact on the sports
result but also on the football experience for
millions of fans (Horky, 2009), the question
arises how the abolition of AGR affects
Europe's most important club competitions.
The present study analyzes whether the rule
change achieved the intended outcomes (.e.,
more excitement) and led to potentially
unintended outcomes (e.g., decline in
fairness).

Theoretical background and literature review

Although there is a large body of literature on
the home advantage in football, evidence
regarding the specific details of competition
formats involving first and second legs is
sparse. Kuvvetli and Cilengiroglu (2024)
examine home advantage in the UEFA
Champions League from 2003/2004 to
2021/2022 over a total of 2,344 matches and
the goals scored in each. Goumas (2017)
followed a similar approach in his analysis of
eleven top European teams between 2003 and
2013. Both studies documented a significant
home advantage. Analysing European club
competitions over 51 years, Page and Page
(2007) found consistently higher home
advantage for teams in the second leg.
Similarly, based on an analysis of 398
matches, Lidor et al. (2010) found that teams
that play the second match at home have a
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significantly higher chance of advancing to the
next round. Analysing 7075 matches between
1961 and 2011, Varela-Quintana et al. (2015)
found that home advantage is particularly
evident in extra time. All of these studies focus
on the period before AGR was abolished. We
are unaware of any studies that have looked
at how the abolition of AGR affected home
advantage as well as the excitement of
matches.

Research design, methodology and data
analysis

We analyse 378 knock-out games (@.e., round
of 16, quarter-finals and semi-finals of the
Europa League, Champions League and, since
2021/2022 Conference League) of the last
three seasons before and after the AGR
change, which was implemented with the
2021/2022 season. The 2019/2020 season is
excluded, as only one final round was played
in a differentiated mode due to the pandemic.
The time limit is intended to ensure
comparability of playing style. Following Page
& Page (2007), we adjust for the quality
differentials among teams to examine the
potential impact of the rule change on home
advantage experienced by teams during the
second leg. Additionally, this research aims to
elucidate whether the removal of AGR has
resulted in a further propensity for favoured
teams to secure victory. Excitement is
measured as the number of goals per game,
the frequency of extra time and penalty shoot-
outs.

Results, findings and discussion + conclusion,
contribution and implication

Data will be analysed after the 2023/24
season. We guarantee to have the final results
by the end of June, comfortably in time for the
conference. Our results will add empirical
evidence as to whether the abolition of AGR
achieved its intended goal of increasing
excitement. Our results will also reveal
whether the rule change brought along
unintended consequences, such as a further
advantage of the team that plays the second
leg at home or the favorite. The results will
have significant implications for various
stakeholders in FEuropean football. In
particular, the findings on the impact on the
excitement and experience of football matches
are of 1mmediate 1importance for fan
engagement and media coverage as well as
those who are in charge of setting the rules.



Furthermore the analysis may be used by
coaches, experts and even bookmarkers and
betting providers either for strategic match
plans or for decision-making considering goal-
odds probabilities and changes in home
advantage.
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Aim and Research Questions

Previous research highlighted the need for
additional research focused on the impact that
mega-events have on neglected communities
(Rocha & Xiao, 2022). Thus, the proposed
study analyzes the movement of low-income
residents in and around the host regions of the
2018 Olympic Games in South Korea. As such,
the proposed work advances the
understanding of the socioeconomic impact
that stems from the hosting of mega-events.

Theoretical
Review

Background and Literature

Research on the intangible outcomes of mega-
events focused primarily on understanding
how these events generate benefits for their
local communities (Wicker & Downward,
2019) and impact property values
(Humphreys, 2019; Hur & Kim, 2023).
However, there is a lack of focus on how these
development projects can cause shocks in the
local market, including housing supply,
demographics, and living costs (Gaffney,
2016), with most findings being anecdotal
cases (Hamnett, 2003). The lack of
comprehensive research on this topic is of
particular concern as the influx of temporary
labor needed to undertake these large projects
can further exacerbate the demand and prices
of affordable housing (Agha & Taks, 2015).
Hosting a mega-event, especially in small
regions like the 2018 Olympics, may have
negative impacts on housing for residents
leading to increase displacement. Thus, this
work attempts to specifically analyze the
patterns of movement in low-income
households in the regions that hosted or were
in close proximity to the PyeongChang
Olympic facilities.



Research Design, Methodology and Data
Analysis

To investigate the movement of
socioeconomically vulnerable residents, this
proposed research utilized low-income
population data from the Korean government
spanning from 2008 to 2020, encompassing
three years before the Olympic bid
announcement and three years after the
Games. Employing a quasi-experimental
design, we estimate Two-Way Fixed-Effects
regressions with the three host regions
designated as the treatment group and the
remaining fifteen non-host regions as the
control group. Moreover, time was also
accounted for within these estimations to
distinguish between periods before and after
the bid announcement and the hosting of the
Games. Next, Geographic Information System
(GIS) Hot-Spot analysis was conducted to
geographically explore the dispersed impact
on the dynamic movement of low-income
residents in and around host regions over
time.

Results/Findings and Discussion

The results from the regression models
indicated that following the hosting of the
2018 Games, there was a significant decline in
low-income residents in host regions.
Additionally, the GIS Hot-Spot analysis
further highlighted shifts in the migration of
low-income households throughout this time
suggesting that short-term laborers likely
relocated to host regions because of work
related to the Games, and then left after their
completion. This phenomenon could be
attributed to the disappearance of temporary
jobs and the wunaffordability of housing,
causing residents to return to their previous
locations. Thus, the consistent relocation of
low-income residents sheds light on their
movement and potential gentrification of
regions that hosted the Games.

Conclusion, Contribution, and Implication

The findings of this proposed research
underscore the intricate dynamics affecting
low-income residents in regions hosting sport
mega-events. Building upon previous research
indicating rising housing costs during such
events (Hur & Kim, 2023), the observed
decline in the low-income population following
the conclusion of the Olympics suggests
potential gentrification of host regions. It
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implies increased living expenses may have
compelled low-income individuals to seek
housing in other regions. Consequently, our
findings contribute to a deeper understanding
of the impact that hosting sport mega-events
can have on residents and communities,
highlighting the need for socially inclusive
event planning for individuals of diverse
socioeconomic backgrounds.



The Dilemma Of Community
Sports Collaborative Governance
And The Cracking Path Choice- -
based On SFIC Model Analysis
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Purpose of research

Improve the level of community governance,
ensure the community each work smoothly, is
of great significance, the modernization of
community governance need from the
community culture, safety, education, sports
and other sectors, community sports
governance as the basic unit of community
governance, its modernization level to some
extent 1s the important embodiment of the
community governance modernization. In the
process of social governance, more attention
should be paid to grassroots content
governance, and community sports
governance should be placed in an important
position of grassroots governance. Based on
this, how to provide diversified and
personalized sports services for residents and
how to play the role of sports in the process of
the governance level improvement in
grassroots governance are important topics in
the current community sports governance
research.

Research technique

Literature method: research through China,
Google academic channels to «community
sports», «collaborative governance»,
«community sports governance», «SFIC»
model for keywords to search, select high
correlation of literature, and refer to
collaborative governance theory, interest
theory, such as content, lay the theoretical
foundation for this paper.

Logical analysis method: comprehensively use
logical analysis method to comprehensively
sort out, summarize and summarize the
collected literature and theoretical content,
analyze the practical dilemma of community
sports collaborative governance, and put
forward the solutions.
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Findings

Initial conditions level: the ability and
governance power of the community sports
cooperative subject are insufficient. The rights
and resources are unequal between the
subjects of community sports cooperative
governance. Social, government, community
and other collaborative governance subjects
are due to their own resources and
capabilities.

Catalytic leadership level: the leadership role
in the process of community sports governance
is not clear. The boundary between the rights
and responsibilities of each subject is blurred,
and the linkage effect between the multiple
subjects of community sports has not been
released to the maximum extent. Community
sports affairs are complex and lack of a clear
personnel structure system.

System design level: the openness and
transparency of the community sports
collaborative governance system design are
insufficient. As the final link, the sports
system and conventions of community sports
are not perfect, and they lack of rules and
regulations related to sports management and
sports management in the jurisdiction.

Collaborative process level: the
communication of community  sports
collaborative governance subjects is not

smooth. There is a lack of benign interaction
between the subjects, and the legal provisions
of the subjects of collaborative governance are
not clear, and their own rights and obligations
cannot be clarified in the process of community
sports development.

Research conclusion

The cooperative governance of community
sports should consolidate the initial conditions
of the cooperative governance. The
government gives sufficient guidance to
communities and social organizations, and
gives more abilities and authority to multiple
governance subjects such as communities and
social organizations, so as to encourage
community residents to actively participate in
community sports activities.

The coordinated governance of community
sports should strengthen the government's
catalytic  leadership. To realize the
collaborative governance of community sports,



it is necessary to give active guidance to the
social organizations currently in the
development  stage, fully grasp the
particularity of each community, and promote
the governance of community sports in the
form of combining commonness and
characteristics.

The collaborative governance of community
sports should innovate the collaborative
system design. The subject of community
sports collaborative governance is also the

object of practice, and it accumulates
experience and lessons through practice.
There should be a clear division of
responsibilities between the subjects of

community sports governance. Improve the
governance and procuratorial mechanism, and
improve the work enthusiasm and motivation
of community sports staff.

The collaborative governance of community
sports should optimize the collaborative
process. To strengthen the exchange and
communication of multiple collaborative
governance subjects, the government should
clarify the rights and obligations of each
subject through agreements, -clarify the
responsibilities  of  community  sports
organizations and security work, and improve
the comprehensive benefits and cooperative
governance level of community sports.
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Exercise at Work: Managing
Promising Visions in a
Troublesome Reality — an Example
of Distributed Leadership

Wagner, Ulrik; Overbye, Marie
University of Copenhagen, Denmark

Aim

This study explores sport, exercise and
physical activities introduced in a workplace
setting. While this perspective is relatively
new to the society of sport management and
therefore represents an extension of sport
management practices (Kim et al. 2024), the
phenomenon has been studied for decades in
such diverse fields like occupational and
preventive medicine and critical management
studies. Whereas occupational medicine has
emphasized the measurable potentials for
employees” health and well-being, critical
management scholars have focused on the risk
of blurring the line between work and leisure
and using physical exercise to control
employees. Less emphasis has been placed on
investigating how promising visions of
exercising employees can be enacted in a
troublesome reality where time is a scarce
resource, workplace hierarchy rules, and work
tasks have precedence. One way to implement
physical activities beyond a  short,
standardized, and researcher-assisted
intervention is to appoint employees to take
care of the task of introducing and facilitating
exercise and serving as role models who can
pursue colleagues to engage in new and
healthy activities (Edmunds and Clow, 2016;
Overbye and Wagner, 2023). Yet, empirically,
our knowledge is still limited. Therefore, using
workplace exercise as our topic the purpose of
this study is to investigate the managerial
efforts when promising visions are facing an
often troublesome reality. We do so by
qualitatively exploring the perceptions and
experiences of managers and appointed
employees acting as facilitators of exercise at
work.

Theoretical background and literature review

The introduction of exercise and physical
activity adds additional complexity to
workplaces. We adopt an institutional logics
perspective (Lounsbury et al. 2021) arguing
that exercise practices draw on a logic



embedded in community that guides and
frames exercise and sport-like activities.
Transferred to work-settings exercise and
physical activities are confronted with logics of
profession and corporate bureaucracy. While
the institutional logics perspective serves as
our meta-theoretical framework (Pache and
Thornton, 2021), we engage with the idea of
distributed leadership (Bolden, 2011) to
illustrate how strategic tasks are carried out
by sub-ordinate employees without formal
managerial responsibilities. Merging these
two perspectives enable us to contextualize
the efforts of distributing leadership activities
(Sewerin & Holmberg, 2017). Hence, inspired
by the conceptualizations of Besharov and
Smith (2014) we elucidate how variation in
logics” constellations may result in different
outcomes with regard to implementation of
exercise at work.

Research design

This qualitative study follows six Danish
workplaces which introduce exercise during
work hours facilitated by employees acting as
exercise ‘captains’. From each of these
workplaces appointed employees participated
a short training program provided by the
Danish Confederation for Company Sports.
The idea is that these so-called captains after
ending their short training program will
encourage peer colleagues to participate in
exercise activities introduced during working
hours. Because previous research has pointed
to the relation between employees and the
direct manager as crucial for success for
exercise at work programmes (Bond et al.
2023), managers (n=6) and employees acting
as captains (n=12) are interviewed in the
initial phase of the project (December 23 —
April 24, just after employees ending the
training program). Online and face-to-face
interview lasting approximately between 43
and 53 minutes are carried out at the
worksites. A thematic analysis is conducted
(Braun and Clarke, 2006). A second round of
interviews will be carried out with the same
persons a year later. The purpose of applying
this long-term design is to follow the efforts
and challenges appearing after the (potential)
early enthusiasm.
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Findings

Preliminary results indicate an immediate
enthusiasm among captains just after
finishing the training program. It also reveals
ambiguous perceptions of the role of captains:
On the one hand captains experience that they
have a closer relation to their colleagues
compared to managers and that this proximity
to a community put them in a good position to
convince them to join exercise activities. On
the other hand, only few captains experience
that they carry out managerial tasks normally
characterizing a corporate logic because
exercise activities are voluntary and there is a
limited scope of power or sanctions towards
colleagues deciding not to participate in
movement and exercise activities.
Simultaneously, there is an anticipation that
if managers themselves join the activities this
will support and legitimize the captains”
efforts. This illustrates the oscillation between
distributing informal leadership tasks to
employees who nonetheless remain dependent
of management’s active commitment.

Conclusion and implications: A model where
employees are acting as captains has been
suggested as a way to implement exercise
during work hours. However, findings
illustrate that implementing exercise is not a
matter of harmonious blending of logics but
shall rather be seen as a balancing act where
introducing community elements like physical
activities are simultaneously dependent on
corporate support from top- and middle
management. Hence, this study points to the
tensions and organizational complexity of
implementing exercise during work.
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Aim and Research Questions

This study aimed to test the hypotheses that
1. U.S.-based Sport Management (SPMT)
students want mental well-being (MWB)
support in their future sport careers but do not
expect it, and 2. Multiple factors influence
U.S.-based SPMT students' expectations of
MWB support in their future careers. These
hypotheses guide the research questions for
this study, which include: What percentage of
current U.S.-based SPMTs expect MWB
support in their future careers? and What
factors influence SPMT students' expectations
of MWB support? While MWB of athletes has
been largely studied along with the need for
MWB support for career success and
retention, little is known about MWB support
needed and expected for future sport
employees worldwide.

Background/Literature Review

MWRB concerns appear in every world facet. An
estimated 30.6% of Americans over age 18
suffer from mental disorders (Duszynski-
Goodman, 2023), an increase of 13% over the
past ten years, costing the global economy $1
trillion annually (WHO, 2023). Additionally,
60% of American college students experience
some mental illness, an almost 50% increase
over the past decade (NEA, 2023), with a
minimal explanation of the rapid increase.
Globally, 12.85% of people aged five to 24 (324
million) have at least one mental disorder
(NIH, 2024).

In the U.S. sport industry, the stressful work
environment significantly impacts employees’
MWB (Kim et al., 2019). Sport employees work
long hours with excessive job demands,
elevated stress levels (Lee, 2019), and
pressure to overcommit which can lead to
emotional exhaustion, burnout, and work-
family conflict (Huml et al., 2020). These



factors can lead to decreased MWB and low job
satisfaction (Kim et al., 2019).

With the challenging work environment in the
U.S. sport industry, sport employee retention
suffers. Recent data collected by Work in
Sports (2022) demonstrate that 64.6% of U.S.-
based sport employees seek new jobs, with
32.8% wanting to change careers. The U.S.
Bureau of Labor Statistics (2023) projects the
sport and entertainment industry to grow
faster than the average for all occupations
over the next decade, with a projected 106,800
openings predicted yearly due to growth and
occupational turnover. Turnover harms both
employees and organizations, with employer
costs surpassing 33% of an employee’s annual
salary (Rumora, 2018). While higher
education institutions continually produce
SPMT majors to fill needed jobs, retention
should be a primary concern.

Research Design, Methodology, and Data
Analysis

Using a mixed methods approach,
undergraduate SPMT students (N=181) at a
large wuniversity in the United States
completed an online survey about their
experience with MWB  support and
expectations in their future careers. A 4-point
Likert-scaled response item survey asked
respondent to indicate their (1) desire for and
(2) expectation of MWB support in their future
careers. Finally, open-ended response items
allowed participants to describe the support
they want to receive from an employer.
Predictors of WMB support expectation were
evaluated using logistic regression. Both
authors independently coded the open-ended
response items for themes, reaching
agreement on the themes and codes.

Results and Discussion

Quantitatively, survey results indicate that
72.2% of undergraduate SPMT students in
this study want mental health support in their
future careers; however, only 52.2% expect
such support. The only statistically significant
factor predicting MWB expectation was
whether the learner had sought mental health
services previously. If a learner has not sought
mental health services previously, they were
less likely to expect mental health services
from their future employer, b = -1.356, 95% CI
(-2.003, -0.733), OR = 0.258, p < 0.001.
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Qualitatively, themes emerged around
participant  definitions of MWB and
expectations of MWB in sport jobs. Participant
definitions varied, mirroring well-being
definitions in research. Themes included
overall well-being, positive and negative
connotations of MWB, related effects of
feelings and emotions, external and internal
influences, connections to physical health, and
thought associated actions. Expectations of
MWB were separated into two groups: support
expectations and perceived workplace MWB
support. Participants who expected support
discussed themes of prioritizing MWB in
society, work-life balance, asking for help, and
sport job demands. Participants who did not
expect support noted themes of priority for
athletes, not employees, support as a personal
responsibility, support barriers, associated
stigmas, and lack of support needed. Themes
around perceived support included providing a
supportive and healthy work environment,
access to support, and MWB professional
development.

Conclusion, Contribution, and Implications

MWB support is necessary in the sport
industry. Study results indicate that higher
education institutions in the U.S. need to do
more to normalize MWB support so that
students will receive the needed support in
college leading to increased reception of
industry support. Second, U.S.-based sport
organizations must then provide MWB
support. These two steps are iterative and
transformative when combined for increased
MWB and employee retention. While this
study was limited to one institution in the U.S.
making generalization to all SPMT students
impossible, it stands as the start of a
conversation worldwide.
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Aim and Research Questions

This study aimed to investigate the factors
influencing the dynamics of social inclusion
and exclusion experienced by older women in
physical activity. To move beyond merely
observing differences and identify unequal
relationships between groups (Choo & Ferree,
2010), an intersectional perspective was
employed. The main questions of the study
were: What are the primary challenges and
factors shaping the processes of social
inclusion and exclusion experienced by older
women in physical activity?

Theoretical Background and Literature
Review
Social inclusion in physical activity,

characterized by the provision of equitable
access to physical activity for all individuals
and the elimination of various exclusionary
practices (Marivoet, 2014), is considered as a
method to improve quality of life and reduce
social 1solation among specific demographic
groups (Cordier et al., 2017; Schaillée et al.,

2019), including older adults within
communities. However, within Iranian
society, old age often brings numerous

challenges for women, and these difficulties
are also reflected in the social inclusion of
older women in physical activity. Nonetheless,
it's not that the disparity between men and
women in terms of social inclusion in physical
activity exacerbates with age, but rather it
evolves in more intricate ways.

Research Design, Methodology, and Data
Analysis

The study was conducted through
ethnographic fieldwork in two settings
associated with organized physical activity: a
physical activity club and a park in
Khuzestan, Iran. The participants included 20

54

women over 60 years of age in the club and 37
women of the same age range in the park.
Other individuals present 1in  these
environments included coaches, younger
individuals, and men. Data collection involved
semi-structured interviews with 13 older
women and field notes from participant
observation during 15 physical activity
sessions. It is noteworthy that the participants
represented diverse socioeconomic
backgrounds, acknowledging the significant
similarities in lifestyle and belief similarities
among people worldwide, including those over
60 years old, which can be attributed to
globalization and increased media access.

Data analysis was performed using thematic
narrative analysis. Initially, all sequences and
episodes in which elderly women, physical
activity trainers, and other participants
explicitly discussed gender and aging during
interviews or activities, as documented in field
notes, were coded. Subsequently, the codes
were organized into main themes based on the
collected data and relevant theoretical
frameworks.

Results and Discussion

The findings revealed that three factors
identity crisis, body shame, and acceptance of
aging play significant roles in shaping the
processes of social inclusion and exclusion
experienced by older women in physical
activity.

Identity crisis often leads elderly women to
passively refrain from participating in social
events, particularly physical activities, despite
possessing the time and ability to engage, due
to uncertainties about their identity and
feelings of inadequacy. It is worth noting two
key points: Firstly, older housewives
(unemployed) tend to experience heightened
identity crises in their later years, resulting in
decreased involvement in social activities,
including physical exercise. Secondly,
participation in physical activity during old
age 1s influenced by prior engagement in such
activities earlier in life.

Research findings indicate that women face
greater societal pressure than men to
maintain a youthful appearance, leading them
to often compare themselves to beauty
standards. Taking care of appearance is a self-
empowerment tool through which women can
enhance values associated with their cultural



conditions, stemming from physical, sexual,
and social attractiveness. (Twigg & Martin
2015). Foucault (1980) suggests that bodies
are not born, but rather designed by cultures.
This issue significantly impacts the social
inclusion of older women in physical activity,
particularly in Iran, where many women in old
age have experienced multiple pregnancies,
childbirths, breastfeeding, and subsequent
changes in appearance due to these life events
and inadequate nutrition. Consequently, some
women may struggle with weight gain or
mobility issues, feeling ashamed of their
bodies and thus hesitant to participate
actively in physical activity settings. Those
who do engage may prefer closed
environments like fitness clubs or sessions
exclusively for older individuals.

Moreover, social class emerges as a significant
factor influencing acceptance or rejection of
aging. Elderly women from lower social
classes may prioritize acceptance of aging over
adherence to fitness standards, leading to
reduced involvement in physical activity and a
lower sense of inclusion. Conversely, women
from higher social classes are more likely to
strive for fitness standards and express
dissatisfaction with exclusion from physical
activity, motivating efforts to address existing
disparities.

Conclusion, Contribution, and Implication

This research underscores the importance of
adopting an intersectional perspective to
identify factors shaping the social inclusion
and exclusion processes experienced by older
women in physical activity. Addressing the
personal and social challenges faced by older
women is crucial for promoting social inclusion
in physical activity, raising awareness in
society, and devising appropriate
interventions to enhance their well-being.
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Aim

The research explores social media
constructions of female Pakistani cricketers in
a masculine-dominated colonial sport. We ask
how are female Pakistani cricketers
represented in social media? Despite the
emergence of some critique, there is a paucity
of empirically grounded research that
interrogates how the sport media depicts
women’s sports participation in Pakistan.
Theoretical and Literature
Review

Background

The research is informed by intersectional and
feminist theory (Nash, 2008) which helps to
locate and untangle the complex intersections
between sport, colonization, religion, and
gender in Pakistan. A study by Laar, Shi, and
Ashraf (2019) explores these complexities,
shedding light on the hurdles faced by female
students in Pakistan, ranging from cultural
and religious constraints to economic issues
and insufficient sports facilities.

The literature on media representation of
sportswomen provides valuable insights into
historical and contemporary trends, offering a
foundation for understanding the landscape of
women's cricket. Bruce's (2016) exploration of
the Third Wave emphasizes the evolving
media rules governing  sportswomen,
highlighting the shift from traditional
ambivalence to the emergence of a 'pretty and
powerful' discourse. McDonald, McLachlan,
and Spaaij (2023) extend this perspective by
examining media representation during the
COVID-19 pandemic, emphasizing the
persistent impact of historical gendered
hierarchies on women in American football.

Research Design, Methodology and Data
Analysis
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An examination of online discourses
surrounding female Pakistan cricketers from
both the official pages, athletes, and fans
during the 2023 T20I World Cup Series New
Zealand vs Pakistan was conducted. The
investigation spanned from November 30,
2023,